
This year’s Central
Connecticut Chambers of
Commerce Home and
Business Expo is going to be
“a traditional, community
home and business show,”
President of the Central
Connecticut Chambers of
Commerce Mike Nicastro
said. This year is the 27th
year of the expo, which is
sponsored by both the
Central Connecticut
Chambers of Commerce
and Comcast Xfinity, who
Nicastro said the chamber
“is excited to be working
with.”

This year, guests can
expect vendors for home
improvement, financial
services, personal electron-
ics, roofing and siding, inte-
rior design, health and well-
ness, Bristol Rising and
Renaissance Downtowns,
and many other consumer
goods. Companies and
organizations, like Bristol
Hospital, which will be dis-
tributing flu shots, Christian
Fellowship Center Inc., CW

Resources, and more are
already signed up to be ven-
dors. 

As of last Wednesday,
Nicastro said there were
about 10 spots left for ven-
dors, which he said are sold
up until the last minute.
Home Depot will once again
have a spot for children to
build a project, and the
Imagine Nation Museum
also will be present with
activities for children,
Nicastro said, adding that
there will be other enter-
tainers, singing groups and
possibly even an endorsed
“flash mob.” Also, a Giants
football player is expected
to be a special guest, which
is also exciting, Nicastro
said, since the team just
won the Super Bowl. He
added that the chamber will
also be promoting its first
ever Duck Parade of 2012,
which is another way for the
communities involved in
the Central Connecticut
Chambers of Commerce, to
be showcased all around.
Two different sizes of ducks
will be placed at local busi-

nesses and other attractions
throughout the municipali-
ties within the chamber,
including Bristol and
Plainville. Maps will be cre-
ated for individuals “search-
ing” for the ducks, which
will be painted by various
artists; and in addition will
be exploring what each city
or town has to offer in the
process.

The Central
Connecticut Chambers of
Commerce Home and
Business Expo will be held
at Bristol Eastern High
School, 632 King St., Bristol,
on Friday, Feb. 24 from 5 to 9
p.m., Saturday Feb. 25 from
11 a.m. to 7 p.m., and
Sunday, Feb. 26, from 11
a.m. to 4 p.m. Tickets are $6
for adults, $2 for children
ages six to 11, and free for
children five and under, and
will be available at the door.
The home and business
show is being produced by
Jenks Productions.

C o m m e n t s ? E m a i l
knaples@BristolObserver.
com.
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A company that is con-
cerned with helping other
companies do well, is head-
ed to Bristol, with its dual
business model of market-
ing and energy efficiency.
Steve Schappert is no
stranger to everything
“green.” He has an extensive
background in energy effi-
ciency, and knowledge of
making green profitable.
Schappert has been a con-
tractor, an energy builder, a
broker, and has been recog-
nized across the country. He
has been on the segment
“Going Green” on NBC, has
been a guest speaker
around the country, and has
had $1.3 billion worth of
projects underway, just
before the market crashed
in 2008. He had no life sav-
ings, no health insurance,
and a building, The BIOS
Center, that was in the mid-
dle of construction. That
building was intended to be

a green living expo and
green conference center,
which would one day be a
startup spot for his new
business.

Schappert had decided
to build off his energy effi-
ciency background, and
founded The BIOS
Organization, LLC., which
became the parent compa-
ny of The Green Marketing
Company, the company
opening up in Bristol.

The BIOS Organization
is best described as a “green
social business enterprise,”
which Schappert explains
as “the offspring of a non-
profit and a for-profit, that
was raised by Mother
Nature.” The BIOS
Organization, he said,
strives to create a balance
between sustainability and
profit, for inspiration on
healthy living and future
generations.

“It is about doing well
by doing good,” he said,
adding doing good deeds

“adds a powerful, positive
influence on society.” He
said green marketing “is
about doing the right
things.”

Schappert combined
his passion for energy effi-
ciency and his love of mar-
keting to create The Green
Marketing Company, which
has a goal of helping other
businesses become more
energy efficient, which will
in turn save money, this in
turn can then be used for
marketing, with a result of
bringing in more customers
and increasing revenue.
Schappert said the market-
ing company has started
with print shops, which he
had gone to originally to
print off flyers to market his
company. Schappert was
able to print off flyers and
advertisements, and the
printing company had put
its information and logo on
that same flyer. He said
print shops right now are
the model for growth in

office space, but Schappert
said he has every intention
of branching out to other
industries and companies.

For The Green
Marketing Company,
Schappert is currently
working with about 12 busi-
nesses. He has hired 16
regional managers and is
looking to hire 25 sales rep-
resentatives, to fill the five
to 10 locations he plans to
open within the next few
months. It is important, he
said, to hire individuals who
have different backgrounds
so that when it comes time
to approach a new industry
or business, there is some-
one in the company familiar
with that specific area. He
said he doesn’t yet have a
specific location in Bristol,
however the population and
business base is what
attracted him. He looked at
population and business
sustainability in various
towns during his search for
other locations, with

Bridgeport, Hartford
Manchester, New London,
Norwich, Farmington, and
more as future locations.

Schappert said he
attended the Home and
Business Show, which is
headed by the Central
Connecticut Chambers of
Commerce each year, and
he felt Bristol could be a
great potential spot to set
up shop. The Green
Marketing Company
opened its first location in
September of last year, and
four more locations in
December. Schappert said
he eventually wants to be
able to cover the entire
state, and spread his knowl-
edge and skills of energy
efficiency and marketing to
help other businesses be
more successful.

“We are here to identify
things in businesses that
will make them more sus-
tainable and more effi-
cient,” he said.

Schappert is also

known for his BIOS
WaterCar Project, which has
an intended result of mak-
ing a 1972 Mustang run on
water and solar power,
instead of gas. Schappert
began the project in 2008,
and has driven it across the
country, and with its hydro-
gen generator, has seen a 58
percent increase on gas
mileage. 

“The goal is to get it
running completely on
water by the spring of this
year,” Schappert said,
adding that he brought the
car to the Home and
Business Show in Bristol,
last year when he attended.

For more information
on, The Green Marketing
Company visit www.the-
greenmarketingcompany.co
m, The BIOS Organization
visit www.thebiosorganiza-
tion.org, or the BIOS
WaterCar visit www.bioswa-
tercar.com.
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